


MINDFUL POINTERS
BRANDING YOUR TWITTER BACKGROUND:  Why not make your Twitter pro�le 
feel like home?  You can alter the look of your 
Twitter pro�le by creating a new background 

image.  A recommended size for your branded image is 
1280 pixels x 1050 pixels at 72 dpi (of course).  When logged 
into your Twitter account, click on SETTINGS under your 
pro�le name.  Under the DESIGN tab you can upload your 
new image.  Check out our new background on Twitter 
@MindfulMix. Creating wallpaper using our “thought 
bubbles” gave us a simple, fun look that di�erentiates our page.   Mindful Mix can create 
a background image for your business for as low as $25.

TWEET ETIQUETTE: Kudos to you if you have engaged in a social platform such 
as Twitter for your business.  By having a “portfolio” of di�erent social platforms, 
you expand your visibility in the social online world and reach di�erent 

networks.  But, be careful how you use your social media pages.  DON’T OVERSHARE:  
Some people seem to post every thought that comes into their heads.  Not even close 
family and friends want to read that many tweets.  But even worse, a large number of 
updates in a short period of time pushs other people’s updates o� of your follower’s 
personal timelines, and that’s just rude.  Here are a couple simple tips: Treat your fellow 
tweeters with respect.  Tweet relevant content.  Be seen as an expert in your 
industry.  Avoid marketing your products and services too much (if at all).  Give credit 
(retweet (RT)) to other tweeters if you �nd something interesting and worth sharing.  
Most importantly, have fun with it and be personable.  
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ABOUT US

Mindful Mix is a full service marketing agency that works with 
companies committed to the impact that marketing can 
contribute towards their success.   We work with our clients to 
conduct a review of past and current marketing e�orts, checking 
for an integrated approach, branding consistency, and 
measurable approaches to name a few areas.  

We realign the marketing and business development initiatives 
or create a new plan that will help to control and measure costs.  
Our goal in working with every client (whether retainer-based or 
project-based) is to make your marketing dollars work hard to 
create top of mind awareness and achieve business growth and 
pro�tability.  

Some of our services include:

- Marketing & Business Development Strategies
- Corporate Communications (brochures, newsletters, etc.)
- Marketing Accountability Programs
- E-Mail Campaigns
- Branding & Identity
- Web Site Development & Maintenance
- Social Media Strategies
- E-Mail Campaigns
- Public Relations
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mixing it up

A GROUP YOU 
SHOULD KNOW

LZ Noon Networkers (LZN2) are chamber members, who 
are involved in this non-compete group, that are 
engaged in growing their businesses as well as fellow 
members’ businesses by bringing them quali�ed 
referrals.  What makes LZN2 unique is the time we spend 
measuring each individual member’s success which is 
based on the referrals and closed business they receive 
from the group.  

Our meetings, which are a mixture of member 
presentations, power networking, educational 
presentations and other exciting activities, allow our 
network to grow professionally as well as personally.  

We meet the 2nd and 4th Wednesdays of each month 
from 12:00 – 1:30 at D&J Bistro in Lake Zurich.  

To arrange a visit to our group, e-mail Claire Slattery, the 
group’s President at claires@mindfulmix.com.  
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WHO’S THAT INTERN?
Malissa Sco�eld has just joined 
Mindful Mix as a part-time intern.  
She will be working with our team 
for the next three months in 
Marketing/Graphic Design 
capacity, helping to ensure our 
clients receive the best designs 
possible to meet their strategic 
needs.   She is currently �nishing 
up a 2nd BA degree in Graphic 
Design/Art Direction at Columbia 
College Chicago and in her 
previous career, 
Malissa worked in 
corporate banking 
for nine years after 
graduating with a 
BA from the 
University of 
Illinois at Chicago.  
She lives in Chicago with her 
husband, two dogs and a cat.  

MEMBER ORGANIZATIONS mmmmmmmmmmmmm


